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Next De-Nic Test Market Tracking - Week 16 


The following summarizes topline results from the tracking study 
conducted for Next de-Nic in Tampa. Approximately 500 interviews 
were conducted 16 weeks after advertising was introduced. Please 
note that "Total Smokes" includes regular Next smokers and non 
Next smokers who were smoking Next on the day they were 
interviewed. 

Findings indicate that while awareness, trial and purchase levels 
remain consistent versus last period, the brand achieved a 0.5 
smoker share versus zero share during month three. 

A comprehensive report will be issued shortly. 
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Source: https://www.industrydocuments.ucsf.edu/docs/yhmj0004 



